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Since the eruption of the Greek crisis in 2010, thousands of highly educated and skilled
Greeks have chosen or have been forced to migrate abroad in pursuit of better career
prospects and living standards. This recent migratory wave has been termed ‘new’ Greek
migration (Panagiotopoulou et al., 2019). Considering the transformative impact of social
media on the lives and experiences of migrants as well as the pivotal role of social media in
(dis)identiﬁcation and identity construction processes, this paper aims at exploring the ways
in which new Greek migrants construct their identities in their social media discourse. Based
on a synergy between the constructionist approach to identity, discourse studies, and online
ethnography, the paper presents and discusses empirical data (social media content and
interviews) from ﬁve selected new Greek migrants settled in the UK and Germany, who write
about and capture their migration experiences on their blogs, Facebook, Twitter, and Instagram accounts. As shown in the analysis, new Greek migrant identities are hybrid and
multifaceted, constructed and negotiated through a gamut of discursive means, including
stance-taking, intertextuality, entextualization, and coupling. Having the migrants’ own voice
and perspective at the heart of the analysis brings to the forefront signiﬁcant socio-cultural
dimensions of new Greek migration, often downplayed in economic and political analyses of
the phenomenon. In this fashion, the potential of social media to heighten awareness of new
Greek migrants’ (dis)identiﬁcation processes is veriﬁed.
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Introduction
t is by now a truism that the advent of social media has
radically transformed the lives and experiences of migrants
worldwide. Social media platforms are used by migrants to
access information, resources, and news in relation to their home
and host countries as well as for purposes of communication,
emotion-management, intercultural relations, identiﬁcation, participation, political protest, and sending/receiving remittances
(Leurs and Prabhakar, 2018, p. 247, see also a review of studies in
Georgalou, 2019, pp. 138–139). Contemporary migrants, thus, are
digitally ‘connected migrants’ (Diminescu, 2008), who beneﬁt
from social media opportunities to be here and there at the same
time and to co-ordinate and organize their lives.
Bringing into dialogue insights provided by the social constructionist approach to identity, discourse1 studies and online
ethnography, this paper discusses how new Greek migrants discursively construct their identities while participating in social
media. Two key arguments have motivated and given direction to
my discussion. First, migrant identities are special (De Fina, 2003;
Krzyżanowski and Wodak, 2007). On the one hand, migration
entails an endless search for belonging as well as an endeavour to
face constantly shifting requirements for social acceptance and
recognition (Krzyżanowski and Wodak, 2007, pp. 98–99). Hence,
migrant identities are ‘inherently ambivalent and constantly
subject to inherent and continuous change’ (Krzyżanowski and
Wodak, 2007, p. 115). On the other hand, despite the fact that
migration is often viewed as something undertaken by collectives
(as denoted by the terms ‘diasporas’, ‘migrant groups’ or ‘ethnic
minorities’), recent scholarship puts forward that migration
constitutes a subjective and unique experience that deﬁes generalization (De Fina, 2003, pp. 3–4; Krzyżanowski and Wodak,
2007, p. 99).
Second, social media have been found to be signiﬁcant outlets
for identity construction and asserting or eschewing belonging
(see Page, 2012, articles in Seargeant and Tagg, 2014; Georgalou,
2017, articles in Leppänen, Westinen et al., 2017). Along the lines
proposed by Leppänen, Kytölä et al. (2017, pp. 8–9), social media
are deﬁned here broadly as online platforms which, via the
internet and the use of digital devices such as computers and
smartphones, promote social interaction between participants,
either synchronously or asynchronously, publicly or privately,
through the sharing and exchange of discourse material (e.g. text,
pictures, videos, hyperlinks or other semiotic resources). On the
basis of this broad deﬁnition, social media may include blogs,
microblogging sites such as Twitter, social network sites such as
Facebook, media-sharing sites such as YouTube and Instagram,
consumer review sites such as TripAdvisor, wikis, podcasts, discussion forums, instant messaging and VoIP apps such as Skype
and Viber, chatrooms, and virtual worlds such as World of
Warcraft (Leppänen, Kytölä et al., 2017, pp. 8–9; Seargeant and
Tagg, 2014, pp. 3–4). Regarding digital migration in particular, as
Leurs’ (2015) seminal work has established, migrants appropriate
social media to articulate identity alignments as well as to reimagine their migratory roots by producing, circulating, and viewing
representations of transnational belonging.
To date, nuanced qualitative research on new Greek migrants is
scarce not only within discourse studies but also in other ﬁelds.
Although several studies have examined the sociological and
economic aspects of new Greek migration (see Labrianidis and
Pratsinakis, 2016; Bartolini et al., 2017, articles in Panagiotopoulou et al., 2019), questions related to self- and otherperception and self- and other-presentation remain largely
unexplored. My work aims to address the dearth of research in
this area, drawing on ethnographic data (social media content
and interviews) from selected new Greek migrants settled in the
2

UK and Germany, two of the most preferred destination countries among new Greek migrants (New Diaspora, 2016).
The paper is organized as follows. First, I delineate why new
Greek migrants make a special and important case to study. This
is followed by a description of the theoretical framework I
adopted for the study of new Greek migrant identities as well as
my discourse-analytical orientations. Next, I provide an account
of discourse-centred online ethnography, upon which my
research design was based. I then move on to the main part of the
article, in which I present and analyze social media data and
interview excerpts from ﬁve new Greek migrants. Lastly, I close
with the conclusions and implications of my study.
New Greek migration
Migration is not a new phenomenon for Greece. In modern
Greek migration history, two migration waves can be identiﬁed:
the ﬁrst one occurred after the formation of the Greek state in the
late 19th–early 20th century, followed by a second one after
World War II. Between the 1950s and 1970s, many Greeks
migrated to Western Europe (mainly West Germany), the United
States, Canada and Australia. In the 1990s, Greece turned from a
country of migration into a migrant-receiving country of people
from the Balkans and the former Soviet Union. From 2010
onwards, Greece has once more become a country of migration
because of the economic crisis. This recent migration wave, which
has acquired a massive character,2 has been termed ‛new’ Greek
migration (Panagiotopoulou et al., 2019).
But what exactly is ‘new’ about the new migration from
Greece? First, the main feature of this new migration phase is that
it has been propelled by the advancing processes of globalization
and intra-European mobility as well as the crisis in Greece (Siouti,
2019). Second, compared to Greek migrants of the previous
waves, new Greek migrants have remarkably diverse socioeconomic backgrounds. The 1960s–1970s migration comprised of
people almost uniformly unskilled and of lower education, who
left Greece to be employed as workers in the thriving industries of
Western Europe (Pratsinakis, 2019a). In sharp contrast, new
Greek migrants are highly educated and skilled (Bartolini et al.,
2017).3 Moreover, they grew up in the era of modern technology
which has diminished geographical distance, facilitating transnational activity (Aravossitas and Sugiman, 2019).
Since the onset of the Greek crisis, thousands of highly educated and skilled Greeks have chosen or have been forced to
migrate abroad (for the distinction between choice and necessity,
see Pratsinakis, 2019b, Pratsinakis et al., 2020), driven by
monetary as well as non-monetary factors (Bartolini et al., 2017).
Rising unemployment, cuts in salaries and allowances, and heavy
taxation are cited as strong monetary drivers (Pratsinakis et al.,
2017). From a non-monetary perspective, a substantial majority
has migrated due to feelings of lacking any prospects in Greece
and due to feelings of disappointment with the political establishment of the country and its state institutions (Labrianidis and
Pratsinakis, 2016). Along with the aforementioned, a number of
socio-psychological motivations for migration have been reported, such as perceptions of the erosion of civil, cultural, social, and
human rights, lack of meritocracy, poor working conditions and
lack of decent work, and the perception that individuals are not
valued for their contribution to work and society (Groutsis et al.,
2019). Greek skilled migrants have also been driven by personal
aspirations for upward professional mobility and intellectual
achievement; for building a better life abroad and securing a
better future for their children; and for trying a new experience in
general (Labrianidis and Pratsinakis, 2016; Bartolini et al., 2017).
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Having presented the social and historical context in which
new Greek migration emerged, I proceed to a discussion of my
theoretical and analytical underpinnings.
Theoretical and analytical orientations
This paper adopts a social constructionist approach to identity,
according to which identity is dynamic, ﬂexible, and necessarily
contextual—socially, politically, culturally, and discursively
(Benwell and Stokoe, 2006). Driven by Leppänen, Kytölä et al.’s
(2017) work on social media and identity, I draw on Brubaker
and Cooper’s (2000) multidimensional framework on the ways in
which social actors engage in identity work. They suggest three
clusters of terms: (1) identiﬁcation, (2) self-understanding and
social location, and (3) commonality, connectedness, and
groupness.
Identiﬁcation is concerned with acts in which we need to
identify ourselves, that is, to characterize ourselves, to locate
ourselves vis-à-vis others, to situate ourselves in a narrative, and
to place ourselves in a category (or categories) in different contexts (Brubaker and Cooper, 2000, p. 14). Identiﬁcation can be
either relational or categorical (Brubaker and Cooper, 2000, p.
15). This means that we may identify ourselves (or others) with
respect to different types of relationships (e.g. kinship, friendship,
professional or institutional relationships). We may also identify
ourselves (or another person) in terms of membership in a class
of persons sharing certain categorical attributes (e.g. race, ethnicity, language, nationality, citizenship, gender, sexual orientation).
It should be stressed that identiﬁcation is not solely about pursuing and showing afﬁnity, but it can also involve various acts of
disidentiﬁcation whereby we can disengage or distance ourselves
from certain identiﬁcational stances or possibilities (Leppänen,
Kytölä et al., 2017, p. 15). Moreover, Brubaker and Cooper distinguish between self-identiﬁcation and the identiﬁcation of
ourselves by other social actors (e.g. family and friends) as well as
by powerful, authoritative institutions (e.g. the state, school,
media, even socio-cultural discourses, and public narratives)
(Leppänen, Kytölä et al., 2017, p. 15). Another component of
identiﬁcation, presented in brief by Brubaker and Cooper (2000,
p. 17), pertains to the psychodynamic meaning attached to our
emotional identiﬁcation with another person, category, or
collectivity.
The second cluster of identity terms in Brubaker and Cooper’s
framework is self-understanding and social location, or ‘situated
subjectivity’, which refers to our practical cognitive and affective
sense of who we are, of our social location and of how, on the
basis of the ﬁrst two, we are prepared to act (2000, p. 17). This
sense of the self and its location concerns particular beliefs,
norms, rights, obligations, and behaviours, as conceived by people
in a given social situation (Leppänen, Kytölä et al., 2017, p. 16).
The third key area in Brubaker and Cooper’s identity theorization is comprised of the cluster of commonality, connectedness,
and groupness, which has to do with collective identities (2000, p.
20). Commonality relates to the sharing of some common attribute(s), while connectedness refers to the relational ties that link
people. As they highlight, ‘[n]either commonality nor connectedness alone engenders “groupness”—the sense of belonging
to a distinctive, bounded, solidary group’ (Brubaker and Cooper,
2000, p. 20). Groupness depends partly on the degrees and forms
of commonality and connectedness, yet it can also depend on
other factors such as ‘particular events, their encoding in compelling public narratives, prevailing discursive frames, and so on’
(Brubaker and Cooper, 2000).
As maintained by Leppänen, Kytölä et al. (2017, pp. 19–20),
Brubaker and Cooper’s identity framework is especially useful for
the study of communication in social media for two reasons. First,
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it enables the analyst to conceptualize and explore social media as
realms where identity work is a key issue. More speciﬁcally, it
helps them understand and explain how, irrespective of geographical distances and/or asynchronicity of communication,
social media users can meaningfully present themselves and
interact with other, known and unknown, users. Furthermore, it
allows the analyst to comprehend the processes and practices via
which social media users can participate in and maintain digital
communal spaces, be that loose or close-knit communities. Second, the fact that this model conceptualizes identity as something
that social actors actively pursue adds weight to ‘the processes and
practices of communication and representation, and, hence, of
their investigation with speciﬁc reference to the means with
which identiﬁcations are constructed, negotiated and made sense
of’ (Leppänen, Kytölä et al., 2017, p. 20).
In the data under scrutiny (see next section), the means with
which the selected participants’ (dis)identiﬁcations were ‘constructed, negotiated and made sense of’, to borrow Leppänen,
Kytölä et al.’s (2017, p. 20) phrasing, were the following:
●

●

●

Stance-taking: The term deals with the expression, whether
by overt assertion or by inference, of a writer’s or speaker’s
personal attitudes, feelings, beliefs, evaluations, judgements,
or commitment towards a precise target (Biber and
Finegan, 1989; Du Bois, 2007). This target can be an
interlocutor, a person represented in the discourse, ideas
represented in the discourse, or other texts (Kiesling, 2011).
Stance is distinguished into affective (how we express our
emotional states) and epistemic stance (how we convey our
certainties and knowledge) (Jaffe, 2009, p. 7). A central
notion pertinent to stance-taking is that of alignment or
disalignment (Du Bois, 2007), namely, our lining up or not
lining up with others’ attitudinal assessments, beliefs, and
assumptions. A stance is always an act of self-presentation
and social judgement via which we express something not
only about ourselves but also about others (as being or not
being like us).
Intertextuality: The notion of intertextuality, developed by
theorists such as Bakhtin (1981), Kristeva (1986), and
Fairclough (1992), refers to the traces one text bears of
preceding texts, for example, by means of alluding, quoting,
echoing, paraphrasing or linking. In this paper, I am
speciﬁcally looking at discourse representation, that is to
say, the incorporation of other parts of texts into a text,
which is usually marked as such, with devices such as
quotation marks and reporting clauses (e.g. ‘they said
that…’) (Fairclough, 1992, p. 105, 107). Another category
of intertextual references I am also discussing is allusions to
popular culture texts, such as television shows and
theatrical plays. As will be shown in the analysis,
intertextuality is a social process (Jones et al., 2015, p. 7)
that enables us to witness how people, by creating linkages
between texts, are engaged into active processes of (dis)
identiﬁcation.
Entextualization: According to Blommaert (2005, p. 47),
entextualization ‘adds important qualiﬁcations and turns
intertextuality into an empirical research programme’. The
term is concerned with the ways via which the producer of
a text (re)uses linguistic and semiotic resources, relocating
thus discourse material from one context to another. This
process involves decontextualization, namely, extracting
discourse material out of its context, and recontextualization of this material, that is, its integration and modiﬁcation so that it ﬁts in a new context. The outcome of
entextualization is a new discourse related to a new context
and complemented by a particular metadiscourse which
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offers a sort of ‘preferred reading’ for the new discourse
(Blommaert, 2005). As Leppänen et al. (2014, p. 115)
observe, entextualization constitutes a process of cardinal
importance for the construction of identities in social
media as well as a useful concept for comprehending the
complex discourse practices that take place in social media
broadly.
Coupling: The concept of coupling, introduced by Martin
(2000) and taken up by Zhao (2011) and Zappavigna
(2012, 2018), is used to describe textual relations. Coupling
can occur between metafunctional variables (e.g. ideational
and interpersonal),4 between different semiotic resources
(e.g. words and image) and across strata (e.g. semantics and
phonology) (Zhao, 2011, p. 144). Herein, I focus on
couplings of social media written verbiage and image as
well as other affordances, such as hashtags, in order to
demonstrate how these textual relations can realize certain
(dis)identiﬁcations.

In the following section, I account for my methodological
approach and data collection.
Methods, data, and participants
In the context of the project “Greek youth in crisis: Representations of skilled immigration in social media and pop culture”, the
research team of the University of Western Macedonia, Greece,
conducted a 16-month study (April 2018–August 2019) on new
Greek migration, having a two-pronged aim.5 First, it explored
the ways in which new Greek migrants construct their identities
and position themselves in relation to their migration while
participating in social media platforms, including blogs, Facebook, Twitter, and Instagram. Second, it examined how new
Greek migration is discussed and constructed in Greek popular
culture discourse, particularly in advertisements, TV series, and
lifestyle press (for some of the project’s key ﬁndings, see Georgalou et al., 2019).
Anchored to the ﬁrst aim of the project’s study, in this paper I
present empirical evidence on the identity construction of selected new Greek migrants on social media. Methodologically, I
draw on the discourse-centred online ethnographic paradigm
(Androutsopoulos, 2008, 2013), which combines online ethnography with discourse analysis. This approach takes two dimensions: a screen-based and a participant-based one. The former
concentrates on systematic, longitudinal, and repeated observation of online discourse, while the latter draws upon direct
engagement with online actors, namely the producers of this
online discourse, via face-to-face and/or mediated interviewing
(e.g. using email, instant messaging services or Skype).
My informants, four new Greek migrants in the UK and three
in Germany, were recruited via purposive sampling abiding by
certain criteria. More speciﬁcally, they should: be 25–35-year-old
Greeks at the time they left Greece; hold a BA and an MA or MSc
degree; have left Greece from 2010 onwards; have settled in either
the UK or Germany; be social media savvy; and have settled in
the host country for at least one year looking for a job or already
working there. The informants were invited to participate via an
email message. A full participant information and consent protocol were administered to them prior to the commencement of
all research. Once they agreed to participate, I started my systematic observation of their social media discourse and, subsequently, based on this observation, I carried out in-depth semistructured interviews with them via Skype. The interviews lasted
about one hour each and were conducted in Greek. As part of the
screen-based dimension of the study, I collected from these
participants proﬁle information, posts and status updates, comments (written by them and their social media audience), video
4

and article links as well as photographs from their blogs, Facebook, Twitter, and Instagram accounts. These are the social
media platforms the participants stated they have been using
when asked in my initial contact with them. The aforementioned
data were either publicly or semi-publicly available. In the cases of
Facebook and Instagram, as most of the accounts were private, I
had to send requests to the participants in order to have access to
their posts. Examining their private communication on social
media (e.g. direct messages to third parties on Twitter or Instagram, or exchanges via Facebook Messenger) would involve
complex ethical considerations, and therefore it did not constitute
part of my research. As far as the participant-based dimension of
the study is concerned, my dataset also includes extracts from the
Skype interviews, messages from my email and Facebook Messenger communication with the informants, and ﬁeld notes from
my observation of their social media activities. The data cover the
period just before the migration of each participant until
August 2019.
Herein, I present data from three new Greek migrants in the
UK, Dimitris, Antonia, and Thalia, and two new Greek migrants
in Germany, Rigas, and Chrysoula.6 Table 1 shows an overview of
the participants’ background: the year of their birth, their city of
origin in Greece, the place and time of their settlement in the host
country, their studies, their occupation in the host country and
the social media platforms they use.
Having provided some essential information about my research
methods and data, I now turn to the analysis proper. Adapting
Brubaker and Cooper’s (2000) apt identity framework to the data,
the analysis revolves around the ways in which new Greek
migrants’ identities are discursively constructed in social media
and the interviews through the processes of self- and otheridentiﬁcation, disidentiﬁcation, and seeking or eschewing commonality, connectedness, and groupness.
Analysis
Self-identiﬁcations. I start with the process of self-identiﬁcation,
namely, how the selected participants characterize and situate
themselves. The following identity categories were discerned: the
economic migrant, the nostalgic migrant, the lifestyle migrant
and the transnational migrant.
Economic migrant. In his tweet, included in Fig. 1, Dimitris
assigns himself the evaluative attribute of the ‘economic migrant’,
highlighting the fact that his migration decision was shaped by
necessity (‘I was forced’). Concurring with Pratsinakis et al.
(2017), necessity here should not be viewed only in terms of sheer
economic need, but also in terms of a broader context of lack of
prospects in Greece.
Nostalgic migrant. Figure 2 is a screenshot from Rigas’ blog,
where we observe that he identiﬁes himself as an emigrant in the
very name of the blog: ημερολόγιο ξενιτεμένου (journal of an
emigrant). The Greek term for ‘emigrant’, ‘ξενιτεμένος’ (xeniteménos), is an instance of affective stance, which signals Rigas’
speciﬁc feelings. In his review of Greece’s long migration history
(see the section “New Greek migration”) and its strong and
continuing imprint on the country’s culture, Pratsinakis (2019b,
p. 14; see also references therein) points out that:
The experience of absence from one’s homeland is
culturally elaborated in Greek under the concept xenitiá,
literally meaning exile. This concept describes an emotional
state which revolves around poignant feelings of nostalgia
and loss and as such is associated both with those who stay
and those who leave. It is a state of longing for the
sojourners, particularly those whose absence is not entirely
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Marketing, Μ.Β.Α. (Greek university)
Munich (2013)
1980
Chrysoula

Athens

1985
Rigas

Kavala

Munich (2012)

Deputy manager in a
nursery
Control systems and
model based design in
automotive industry
Customer marketing
manager in a
multinational company
London (2016)
1987
Thalia

Thessaloniki

1991
Antonia

Trikala
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blog, Facebook,
Instagram

Facebook,
Instagram
blog

Social media
Occupation

CRM Business Analyst in
a brewery
Postdoctoral researcher in
an institute

Studies

Physics (B.Sc. from Greek university), IT
Business (M.Sc. from British university)
Molecular Biology (B.Sc. from Greek
university), Clinical Research (M.Res.
from British university), Neuro-Oncology
(Ph.D. from British university)
Education, Linguistics (B.A., M.A. and Ph.
D. from Greek university)
Electrical and computer engineering (B.
Sc. and M.Sc. from Greek university)

Settlement

West Byﬂeet,
Surrey (2011)
Oxford (2014)

Origin

Dimitris

Thessaloniki

Birth

1980

Participants

Table 1 The participants’ demographics and background information.

blog, Facebook,
Twitter, Instagram
Facebook,
Instagram
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Fig. 1 Self-identiﬁcation as an economic migrant on Twitter. Translation:
#idon’t_forget that my country kicked me out and I was forced to become
an economic migrant #fromGR2UK.

voluntary, by those who stay, and a condition of estrangement by those who leave related to feelings of discrimination and a longing for home.
Rigas’ nostalgia for Greece is also reinforced visually by means
of the blog’s interface, where the drawings of the olive branch, the
ship on the sea, the church, and the sun (as visual metonymies for
Greece’s distinctive ﬂora, maritime tradition, coastline, Orthodox
Christianity and weather, respectively) function as strong cultural
indexes of Greekness.7
Lifestyle migrant. As previously stated (see the section “New
Greek migration”), new Greek migration amalgamates economic
migration with migration for a better quality of life, what Benson
(2011) terms ‘lifestyle migration’. More often than not, my
informants construct their migrant identities without spelling
them out, as were the cases of ‘economic migrant’ and ‘xeniteménos’ above. Instead, they allow them to be ‘given off’
(Goffman, 1956) through the semiotic means they employ. The
identity of the lifestyle migrant is mainly witnessed on Instagram,
chiming thus with the platform’s general lifestyle aesthetic (Leaver et al., 2020). By way of illustration, Chrysoula shares an
image, taken by her husband, which depicts her together with her
sons in one of Munich’s parks enjoying a Sunday walk (Fig. 3).8
On the other hand, Dimitris posts a ‘still life self-image’ (Zappavigna and Zhao, 2020), where the beers and the snacks
represent dimensions of his own experience (in this case, having a
good time in a London pub) (Fig. 4). In both instances, the
participants communicate a perspective that could be glossed as
‘see how I spend my spare time while abroad’. In this fashion,
they construct the ‘discourse of the good life’ (Aguirre and Graham Davies, 2015) in the host country, which although not
directly asserted, it appears to be visually, and hence forcefully,
presupposed.
Transnational migrant. Through systematic observations across
their social media posts, my participants have been found to
portray themselves with afﬁliations to two cultural communities:
the Greek community and the host one. Two examples, extracted
from Chrysoula’s blog apomamasema (from mother to mother),
will be used to illustrate this point.
(1) Ο Μάρτης λοιπόν δεν είναι απλώς ένα βραχιολάκι στο χέρι
του παιδιού μας. Είναι ένα πολύ όμορφο έθιμο που μας δίνει
την ευκαιρία να του μιλήσουμε για την άνοιξη, τους μήνες
της, τα χελιδόνια, το εύκρατο κλίμα της Ελλάδας και τη
λαϊκή μας παράδοση. Ειδικά για τα παιδιά που μεγαλώνουν
σε μια άλλη χώρα, τα βοηθάει να γνωρίσουν την
πολιτιστική μας κληρονομιά και να χτίσουν την ταυτότητα
τους ως μέλη ενός έθνους.
‘So the March bracelet is not just a small bracelet on our
kid’s wrist. It is a very beautiful custom that gives us the
opportunity to talk to them about spring, its months, the
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Fig. 2 Constructing a nostalgic migrant identity. Screenshot from Rigas’ blog journal of an emigrant.

Fig. 3 Constructing a lifestyle migrant identity on Instagram.
Constructing a lifestyle migrant identity on Instagram. Screenshot from
Chrysoula’s Instagram account.

Fig. 4 Constructing a lifestyle migrant identity on Instagram. Screenshot
from Dimitris’ Instagram account.

Fig. 5 Birthday wish on Thalia’s Facebook Wall. Translation: Beloved
migrant many happy returns!!! Μay all your wishes come true and the new
beginning will be one of a better life full of prospects. Many kisses.

swallows, Greece’s temperate climate and our folk tradition.
Especially for kids who are growing up in another country, it
helps them to become acquainted with our cultural heritage
and build their identities as members of a nation.’
(apomamasemama blog, 4 March 2016).
6

(2) «Μήπως κάτι ξέχασες;», με ρωτάει η μαμά, χαμογελώντας.
Το πρόσωπο μου αστράφτει. Τρέχω στο σαλόνι. Δίπλα στην
καινούργια μου σχολική τσάντα, στέκεται μια Schultüte …
Πόσο τεράστια, σχεδόν τόσο ψηλή όσο εγώ! Και έχει έναν
τεράστιο δεινόσαυρο πάνω της που φωνάζει το όνομα μου!
«Πωπω! Η πιο ωραία Schultüte του κόσμου, σας
ευχαριστώ!». Τους αγκαλιάζω.
‘“Have you forgotten something?”, asks mom, smiling. My
face is lit up. Ι run towards the living room. Next to my new
school bag, there is a Schultüte …How huge, almost as tall
as me! It has a huge dinosaur imprinted, who calls my name!
“Wow! The most beautiful Schultüte in the world, thank
you!” I hug my parents.’ (apomamasemama blog, 16
September 2018).
In example 1, Chrysoula refers to the Greek custom of wearing
a red and white string bracelet in March, which is supposed to
protect children from the spring sun. Here, she constructs a
collective Greek cultural identity via the inclusive ‘we’ (‘our folk
tradition’, ‘our cultural heritage’). Notably, Chrysoula attaches
much signiﬁcance to preserving these Greek customs while being
in Munich for the children’s identity (‘Especially for kids who are
growing up in another country, it helps them to become
acquainted with our cultural heritage and build their identities
as members of a nation’). Example 2, on the other hand, is
concerned with Schultüte, a German cultural practice according
to which the parents give their child on the ﬁrst day of starting
primary school a bag ﬁlled with chocolate, candies, toys, and
school supplies. In this case, Chrysoula makes use of a
constructed dialogue (Tannen, 2007), whereby by impersonating
her son in ﬁrst-person narration, she attempts to bestow
authenticity and immediacy to the description. In doing so, she
employs positive affective stance-taking in relation to the
embracement of this custom (‘smiling’, ‘My face is lit up’,
‘Wow!’, ‘thank you’, ‘I hug’). By examining these two instances in
parallel, we observe that Chrysoula projects a transnational
identity (Vertovec, 2004): on the one hand, she claims Greekness
and, on the other, she legitimizes herself and her family as
German citizens, advancing, thus, an interwoven relationship
between the home and the host society.
Other-identiﬁcations. For my participants, a great deal of identity work is done by others, not just by themselves. In this subsection, I look at how they are identiﬁed by speciﬁc social actors,
namely, close friends and unknown members from their social
media audience, as well as by publicly circulated discourses.
By friends. As Stæhr (2015) and Georgalou (2017) have suggested, birthday posts on Facebook are a good place to look for
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The reader of the blog constructs Dimitris’ identity as a skilful
storyteller (‘I like … whole family’) and as an altruistic migrant
(‘You’re a bright example’, ‘You’re not the rule’, ‘proud’, ‘you do
the job’, ‘you make people smile and you give hope’). Moreover,
through the wish ‘Keep up like this’, she creates a community
feeling: Dimitris’ readers are bonded together thanks to his posts
(see also the subsection “Commonality, connectedness, and
groupness”).
By public discourses. The examples that follow tackle how
dominant public discourses identify new Greek migrants. It is
worth mentioning that such identiﬁcations emerged primarily in
my personal email communication with the participants (example
4) and the interviews10 (example 5) and not in their social media
discourse. I will return to this observation in the concluding
section.

Fig. 6 Birthday wish on Thalia’s Facebook Wall II. Translation: My
beloved, happy birthday, wishing you to be healthy, creative, lucky, and
always happy!!!! We miss you a lot!!!.

identity other-constructions and other-identiﬁcation practices.
Figures 5 and 6 present two birthday wishes Thalia has
received on Facebook. In the wish shown in Fig. 5, posted
approximately one month after Thalia’s settlement in London,
a friend directly assigns her the endearing label ‘beloved
migrant’. In this way, the friend highlights Thalia’s new
identity facet, further enforcing it with the expressions ‘new
beginning’ and ‘better life full of prospects’. The post depicted
in Fig. 6 was shared on a subsequent birthday celebration,
where—along with the wishes—another friend expresses her
affective stance towards Thalia and her husband, both verbally
(‘We miss you9 a lot!!!’) and visually (by selecting a background with hearts for the text of the post). Although the issue
of migration is not explicitly stated, Thalia is constructed, by
means of inferencing, as a signiﬁcant person missing from her
friend’s life because of migration.
By broader social media audience. Example 3 is a comment
written by a female reader of Dimitris’ blog fromGR2UK, who
takes a powerful affective stance towards his writing, actualized
via complimenting.
(3) μ αρεσει παρα πολυ ο τροπος που μοιραζεσαι με ολους μας
τις εμπειριες σου κ τα συναισθηματα ολης της οικογενειας
σου. Αποτελεις το φωτεινο παραδειγμα οτι οι Ελληνες του
εξωτερικου μπορουν ΟΤΑΝ θελουν να βοηθησουν αλλους
Ελληνες. Δεν εισαι ο κανονας πιστεψε με, κ να εισαι
περηφανος γι αυτο. […] Καμια υπερβολη δεν ειναι να πω
οτι κανεις την δουλεια που θα επρεπε να κανουν Ελληνικες
κοινοτητες κ πρεσβειες, αλλα οπως παντα ειναι απουσες.
Συνεχισε ετσι, χαραζεις χαμογελα σε προσωπα ανθρωπων κ
δινεις ελπιδα.
‘I like very much the way you share with all of us the
experiences and the emotions of your whole family. You’re a
bright example of the fact that Greeks abroad can help other
Greeks WHEN they want. You’re not the rule trust me and
you should be proud of this. […] It’s not an exaggeration at
all to say that you do the job that Greek communities and
embassies should do, but as always they are absent. Keep up
like this, you make people smile and you give hope.’
(comment on the blog from GR2UK, 22 March 2014).

(4) [X]αίρομαι που σας απασχολούμε ως νεομετανάστες! Ίσως
σε αντίθεση με πολιτικούς σχεδιασμούς στους οποίους δε
φαίνεται να μας λαμβάνουν σοβαρά υπόψιν, παρά μας
θεωρούν απλά μέρος της λεγόμενης «ελεύθερης διακίνησης
πολιτών εντός Ε.Ε.».
‘I’m glad you’re interested in us as new migrants! Perhaps in
contrast to the policies which do not seem to take us
seriously into account considering us just a part of the socalled “free movement of citizens within the EU”.’ (email
communication with Rigas)
(5) [Ε]ίχαν έρθει κάποιοι πολιτικοί έλληνες στην- στο Imperial
που ήμουνα τότε και είχανε πει μεταξύ άλλων ότι εντάξει
πολλοί από σας εδώ πέρα είστε γόνοι οικογενειών οπότε
είστε και λίγο εμ (.) ριψάσπιδες ε και: αυτό με είχε
ενοχλήσει πάρα πολύ.
‘Some Greek politicians had visited Imperial College, where
I was a student then, and they had said, among other things,
that many from you here are offspring of wealthy families
therefore you are a bit um (.) quitters er and this had
bothered me very much.’ (Skype interview with Antonia).
Rigas and Antonia employ intertextuality, in the form of
reported speech, to refer to certain views put forward by
authoritative ﬁgures, that is, people who design migration policies
in Greece and Greek politicians. In Rigas’ case, new Greek
migrants’ identiﬁcation is designated by quotation marks (“free
movement of citizens within the EU”), which seem to have an
ironic function, further enforced by means of evaluation (‘just’,
‘so-called’), whereas Antonia uses indirect speech (‘they had said
… that’). In both cases, the intertextual links function as
reﬂections of underlying ideologies (Abell and Myers, 2008, p.
158) purported by public discourses, which represent new Greek
migrants as adventurers and cosmopolitans as well as cowards for
leaving Greece. Neither do these discourses recognize them as
migrants (see also Georgalou, 2019, pp. 153–154), nor do they
mention the crisis as a strong incentive to leave Greece. By
forging these intertextual links, Rigas and Antonia not only
achieve to bring to the fore these views, but also to indicate their
disidentiﬁcation from them through negative affective stancetaking (‘do not seem to take us seriously into account’, ‘this had
bothered me very much’; see also next subsection).
Disidentiﬁcations. In my data, instances of disidentiﬁcation were
also encountered, dealing mainly with how the informants disidentify themselves from Greece, the host country and discourses
about new Greek migration available in the public sphere.
From home country. As already stated, many highly skilled Greek
migrants relocated abroad pushed by feelings of disillusionment
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Fig. 7 Disidentifying from Greece on Twitter. Translation: I’ve just applied
for a European health insurance card via NHS. Online, in 20 secs, and it’ll be
sent at home #idontreturntogreece #1000yearsback.

from Greece’s political system, social organization, and the
mentality of some of its people. Figure 7, from Dimitris’ Twitter
account, offers a brief insight into the disidentiﬁcation from
Greek state institutions.
Dimitris here constructs a relationship of difference (see
Stamou, 2018) between the two social welfare systems, the British
and the Greek one, as far as their organization and effectiveness
are concerned, with the British one being distinctly superior. We
witness that Dimitris’ detachment from Greece does not occur in
the main text of the tweet but in the idiosyncratic hashtags he
creates (#idontreturntogreece, #1000yearsback), which function
as resources of negative affective stance-taking, indicating his
disappointment and depreciation towards the Greek system.
From host country. The participants did not only disengage
themselves from socio-political maladies and mentalities prevalent in Greece, but also from equivalent ones in the host
country. As revealed in their interview accounts, disidentiﬁcation
from the UK was related to Brexit and criminality, whereas disidentiﬁcation from Germany pertained to the German Chancellery’s stance towards Greece during the crisis and the ascent of
far-right political parties. Moreover, the overall rise of xenophobia in both countries has constituted a common denominator in
the participants’ disidentiﬁcations. A general ﬂavour can be
captured through the following extract:
(6) Είναι λίγο πιο: άγρια τα πράγματα σε σχέση (0.2) με: την
κοινωνία. Δηλαδή: ακούμε πολύ συχνά δολοφονίες ή
πυροβολισμοί, μαχαιρώματα…. Καμιά φορά σκέφτομαι
ότι κι άμα κάνω (.) αύριο μεθαύριο ίσως ένα παιδί (.)
ντάξει το περιβάλλον δεν ξέρω δεν είναι τόσο φιλικό για
ένα παιδί. Ναρκωτικά πολλά… Έχω ακούσει ότι είναι πιο
ήσυχα [στην επαρχία της Αγγλίας] αλλά ότι οι Άγγλοι είναι
πιο ρατσιστές. Ντάξει τώρα αυτό με πολλή επιφύλαξη το
λέω (.) είναι πολύ βαριά λέξη. Εμ αλλά έχω ακούσει ότι δεν
είναι τόσο φιλικοί (.) δεν δέχονται τόσο εύκολα τους
Ευρωπαίους [σχηματίζει στον αέρα ανωφερή εισαγωγικά με
τα δάχτυλά της] όσο το Λονδίνο.
‘Things are a bit wilder in relation (0.2) to: the society. That
is we very often hear of murders or gunﬁre, stabbings. …
Sometimes I think that if I perhaps bear a child sooner or
later (.) OK I don’t know the environment is not that
friendly for a child. Many drugs … I have heard it’s more
quiet [in the countryside of England] but English people
there are more racist. OK now I’m saying this with major
reservation (.) it’s a very heavy word. Um but I have heard
that they are not so friendly (.) they don’t accept Europeans
[she forms air quotes] that easy as in London.’ (Skype
interview with Thalia).
As can be seen, Thalia foregrounds the issues of criminality
and racism in the UK, which may unsettle a (European) migrant’s
8

Fig. 8 Disidentifying from public discourses about new Greek migration
on Facebook. Translation of opening comment: About betrayal
#my_own_rant #our_big_circus; translation of the text on the image: You
should know that before leaving I did everything to stay! [wall in Syria].

stay and, concomitantly, the creation of a family in the country.
However, she does so by dint of epistemic stance-taking
characterized by a low level of commitment to the truth she
presents (‘I don’t know’, ‘with major reservation’) and the use of
hearsay (Chafe, 1986) evidentials (‘we very often hear of’, ‘I have
heard it’s more quiet’, ‘I have heard that they are not so friendly’).
Her disidentiﬁcation, thus, does not derive from personal
experience but is based on something that someone else has
said. Such care in attribution allows Thalia to undo her statement
later, because she was not the one who actually made it (see
Myers, 2010, pp. 117–118). At the end of the extract, we notice
two remarkable identiﬁcation processes. First, Thalia aligns
herself with the collectivity of Europeans (see also the subsection
“Commonality, connectedness and groupness”), ironizing,
though, through her air quoting gesture how Europeans are
conceptualized by British people. Second, by juxtaposing the
English countryside with London (‘they don’t accept Europeans
… that easy as in London’), she identiﬁes with the latter’s
multiculturalism and openness. Lastly, Thalia deconstructs the
dominant discourse according to which life abroad is heavenly for
new Greek migrants (see also Georgalou, 2020), revealing aspects
of their migration experience that are not evident, for example, in
the migrant lifestyle identiﬁcations they project on Instagram (see
Figs. 3 and 4).
From public discourses. In this subsection, I am returning to the
subject of public discourses on new Greek migration, touched
upon in examples 4 and 5. Several instances have been detected in
my social media dataset where the participants do not just present
how they are identiﬁed by these discourses but they go a step
further by expressing their disalignment from them (see also
Georgalou, 2020, 2021), yet in more implicit ways than in the
interviews. A case in point is Fig. 8 from Antonia’s Facebook.
In this post, Antonia responds to, and concurrently rejects, a
statement made by the Greek actor Kostas Kazakos11 in the Greek
breakfast TV show Happy Day, on 2 June 2017.12 More
speciﬁcally, the actor said that ‘Young people left Greece to work

HUMANITIES AND SOCIAL SCIENCES COMMUNICATIONS | (2021)8:155 | https://doi.org/10.1057/s41599-021-00831-9

HUMANITIES AND SOCIAL SCIENCES COMMUNICATIONS | https://doi.org/10.1057/s41599-021-00831-9

ARTICLE

Fig. 9 Connecting with other new Greek migrants. The sections Working in the UK and Living in the UK from Dimitris’ blog fromgr2uk.

abroad. And what will be the fate of the country? This is in
essence a betrayal.’. Antonia’s opening comment presupposes that
Kazakos’ statement is known (it was extensively discussed in the
Greek media resulting in the actor’s public repositioning) and
therefore, in lieu of referring to it explicitly, she just recycles the
word ‘betrayal’. Furthermore, her hashtag #το_μεγάλο_μας_τσίρκο (‘our big circus’) alludes to a theatrical play, under the same
title, directed by and starring Kostas Kazakos.13 Yet, anchoring in
my knowledge from the interview with Antonia, this hashtag does
not aim to pay tribute to the theatrical play, but to present
Kazakos’ statement as ridiculous, associating it to the negative
connotation of circus as a comic spectacle. The hashtag
#κάτι_δικά_μου (‘my own rant’), on the other hand, functions
as an index of Antonia’s negative affective stance towards the
statement. Antonia also entextualizes an image in her post, which
although it refers to Syrian refugees, she chooses it so as to adjust
it to her own situation (it is as if she says: ‘You should know that
before leaving Greece I did everything to stay!’). In sum, by
creatively coupling the written verbiage (opening comment and
hashtags) and the visual elements of the post, Antonia rejects and
weakens Kazakos’ identiﬁcation of new Greek migrants as
quitters and betrayers. In parallel, and in contradistinction to
this identiﬁcation, she constructs the identity of a migrant who
tried to stay in Greece, but in the absence of prospects, she was
forced to leave.
Commonality, connectedness and groupness. As Stamou (2018,
p. 574) has pointed out, ‘the construction of identity acquires
meaning in relation to the identities of other people’. Interestingly, in constructing their identities, the participants were found
to seek or eschew commonality, connectedness, and groupness
with other new Greek migrants. These themes are treated in the
instances that follow.
Seeking commonality, connectedness and groupness. In example 7,
taken from Facebook, Antonia, through the use of the collective
pronoun ‘we’, invokes commonality and groupness with other
new Greek migrants, on the basis of shared social variables (Tagg,
2015, p. 165): being young, Greeks, scientists, and migrants. It
should be noted that, similarly to Dimitris’ tweet in Fig. 1, she
places the issue of the necessity to migrate to the forefront, albeit
in the form of a collective affective stance (‘[we] were forced to

leave the country’). Moreover, this example corroborates Brubaker and Cooper’s (2000, p. 20) argument, who suggested that
relational connectedness is not always necessary for groupness; it
can stem from a sense of categorical commonality.
(7) […] Γράφω μόνο ως μια από τους χιλιάδες νέους που
αναγκαστήκαμε να φύγουμε από τη χώρα που
γεννηθήκαμε,μεγαλώσαμε κι αγαπήσαμε για να μη
βρεθούμε αγκαλιά με την απαξίωση του αντικειμένου με
το οποίου διαλέξαμε να ασχοληθούμε στη ζωή μας […]
[…] ‘I’m just writing as one of the thousands of young
people that were forced to leave the country we were born
in, grew up and loved so as not to face the disdain of the
specialization to which we have chosen to devote our lives’
[…] (Facebook, 11 June 2013).
As put by Seargeant and Tagg (2014, p. 9), ‘[o]n social media,
which is predicated on notions of connectedness and the
establishment of social networks, these acts of alignment are
very much to the fore, and affordances for realizing and
displaying connections with others are built into the infrastructure of the applications people use to communicate’. Thus,
connectedness and groupness can also be spotted in the ways the
participants utilize social media affordances to connect with other
new Greek migrants with a view to informing and advising them
on issues related to the host country. For example, as shown in
Fig. 9, Dimitris has created on his blog two special sections on
working in the UK (including the subsections Decision time, CV,
Cover letter, Networking, and Interview) and living in the UK
(including the subsections Life in the UK, Cost of living in the UK,
and Food in the UK).14 In tandem with the orientation of these
sections to connectedness, groupness and alignment, Dimitris is
identiﬁed as a caring migrant, who is willing to help his migrant
compatriots in the UK, drawing on his own personal experience
(see also example 3).
Eschewing commonality, connectedness, and groupness. Examples
8 and 9 below will be used to illustrate how Chrysoula and
Dimitris differentiate themselves from other new Greek migrants.
(8) Η απόφαση ήταν εύκολη γιατί το είχαμε συζητήσει [με τον
σύζυγο] ήδη δηλαδή είχαμε συζητήσει ότι αν μας- αν
βρούμε κάτι καλό θα φύγουμε. Εμ (0.1) δε φύγαμε δηλαδή
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εμ χωρίς να έχουμε στον ήλιο μοίρα το οποίο είναι επίσης
σημαντικό ε; Γιατί διαφέρει και με πολύ άλλο κόσμο που
έρχεται στο Μόναχο ας πούμε που βλέπω που:: (.) ίσα-ίσα
μπορούν να- δεν έχουν- δεν μπορούν να πληρώσουν για το
σπίτι τους ή οτιδήποτε τέτοιο.
‘The decision was easy because we [together with her
husband] had already discussed it that is we had discussed
that if we ﬁnd something good we will leave. Um (0.1) that is
we didn’t leave um without having a place in the sun which
is also important right? Because it differs from many other
people who come to Munich let’s say who as I see they can
hardly- they don’t have- they can’t pay for their home or
anything similar.’ (Skype interview with Chrysoula).
(9) Έχω γραφτεί σε αρκετά groups ‘Ελλήνων στην Αγγλία’ στο
facebook. Και απορώ γιατί. Νιώθω οτι πραγματικά με την
πλειοψηφία (αυτών που γράφουν τουλάχιστον) δεν έχω
κανένα κοινό. Το 90% των αναρτήσεων αφορούν ‘τραγουδιστές’ που έρχονται από την Ελλάδα για να παίξουν στα
τοπικά ‘μπουζούκια’ αλλά και αναρτήσεις για την εκκλησία,
για το πόσο γαμάτη είναι η Ελλάδα, πόσο ανώτεροι είμαστε
από όλους κτλ κτλ.
‘I have joined several groups of “Greeks in England” on
Facebook. And I’m wondering why. I feel that in reality with
the majority (of those who write there at least) I have
nothing in common. 90% of the posts are concerned with
‘singers’ who visit from Greece in order to perform at the
local ‘bouzoukia’15 as well as posts about the church, about
how much Greece kicks ass, how superior we are from
everybody else etc. etc.’ (from GR2UK blog, 20
November 2018).
Chrysoula eludes commonality with other Greek migrants in
respect of their migration incentives, needs, professional aspirations, and their broader migration experience, suggesting a
distinction between skilled/lifestyle vs. unskilled migrants (‘if we
ﬁnd something good we will leave’, ‘we didn’t leave um without
having a place in the sun’, ‘they can’t pay for their home’; see also
note 3), realized with the verb “differs”. In contrast, Dimitris
disassociates himself in a more overt manner, using the phrase ‘I
have nothing in common’, which refers to different cultural
practices (‘bouzoukia’) as well as different cultural values and
beliefs (church, ‘how much Greece kicks ass’, ‘how superior we
are’). In so doing, Dimitris also points to the different utilizations
of social media by Greek migrants: cleaving to Greek habits and
emphasizing national uniqueness on Facebook groups vs.
advising migrants on seeking employment and acculturating in
the UK on his blog (see Fig. 9). One notable aspect that both
examples 8 and 9 reveal is that although new Greek migrants
share the common attributes of nationality and migration within
the crisis era, they do not constitute a homogeneous and cohesive
group, uniﬁed by the same circumstances of arrival in the host
country, the same settlement experiences, the same plans for the
future, and the same degree of attachment to the home and host
countries.
Concluding remarks
This paper explored some of the (dis)identiﬁcations at play when
it comes to new Greek migrants’ social media discourse. Being
informed by Brubaker and Cooper’s multidimensional identity
framework and the paradigm of discourse-centred online ethnography, I presented and discussed empirical data from ﬁve new
Greek migrants, settled in the UK and Germany, who use social
media to write about their migration experiences, either in a
systematic (in the form of migrant-speciﬁc blogs) or in an
interspersed manner (amongst other varied posts of theirs on
Facebook, Instagram or Twitter). The analysis identiﬁed four
10

(dis)identiﬁcation processes: (1) the participants’ selfidentiﬁcation as economic, nostalgic, lifestyle and transnational
migrants; (2) their other-identiﬁcation by friends, by their
broader social media audience and by public discourses; (3) their
disidentiﬁcation from their home country, from their host
country and from public discourses; and (4) their identiﬁcation
with or disidentiﬁcation from new Greek migrants and Europeans
as a collective. These (dis)identiﬁcation processes were found to
be discursively realized by means of stance-taking, intertextuality,
contextualization, and coupling.
More speciﬁcally, stance-taking enabled the participants to
perform their self-presentation (see Figs. 1 and 2); to evaluate the
customs of Greece and the host country (see examples 1 and 2); to
express emotions shared among new Greek migrants (see
example 7); to reject dominant discourses that do not recognize
them as migrants (see examples 4 and 5, Fig. 8); and to disassociate themselves from certain socio-political maladies prevalent in Greece and the host country (see examples 5 and 6, Fig.
7). Stance-taking was also employed by the participants’ friends
and members of their broader social media audience as a resource
to connect with them (see Figs. 5 and 6) as well as to value them
for their contribution to the new Greek migrant collective
(example 3). Intertextuality allowed the participants, on the one
hand, to point to public discourses about them with a view to
drawing attention to the ideologies (re)produced by these discourses (see examples 4 and 5) and, on the other hand, to ironize
them (see Fig. 8). Finally, facilitated by social media affordances,
the participants proceeded to the entextualization as well as the
coupling of verbal and visual material. In the former case, they
invested the original artefacts with new meanings related to the
migrant identities they wished to construct (see Fig. 8), while in
the latter they indicated their (dis)identiﬁcations via hashtags and
visuals (see Figs. 2, 7, 8), which complemented their verbiage and
could not be seen separately the one from the other.
The ﬁndings suggest that new Greek migrant identities are
multi-faceted and hybrid, imbued with social, cultural, emotional,
political, and economic dimensions. For example, the informants
attach to themselves the label of the economic migrant who was
forced to leave Greece because of the crisis (see Fig. 1, example 7);
at the same time, they construct the identity of a lifestyle migrant
who enjoys life in the host country (see Figs. 3 and 4). Moreover,
they construct a complex cultural identity pertaining both to
Greece and to the host country. On the one hand, they identify
with Greece’ customs (see example 1), yet they disidentify from
Greece as a social entity, its politicians (see example 5), its welfare
system (see Fig. 7), and the mentality of some of its people (see
example 9). On the other hand, they appear as being adjusted to
the traditions of the host country (see example 2), enjoying the
good life there (see Figs. 3 and 4), but distancing themselves from
certain aspects of the host society, such as criminality and racism
(see example 6). Additionally, their identities are also indexed
through the rejecting stances they take towards the broader public
discourses on new Greek migration (see examples 4 and 5, Fig. 8).
At this juncture, it should be highlighted that the (dis)identiﬁcation processes through which the participants present themselves online bear resemblances to how migrants do so in ofﬂine
environments (see, inter alia, De Fina, 2003; Krzyżanowski and
Wodak, 2007; Benson, 2011; Karachaliou et al., 2018; Pratsinakis
et al., 2020), of course with different affordances at their disposal.
So, what distinguishes this digital migrant (dis)identiﬁcations?
To commence with, the projection of the participants’ identities is
‘polymediated’ (Madianou and Miller, 2012). This means that
they opt for posting on the platform that most aptly relays their
feelings and intentions, as was the case of the lifestyle migrant
identity on Instagram (see Figs. 3 and 4). The sharing of visuals,
enabled by social media, was found to be instrumental in

HUMANITIES AND SOCIAL SCIENCES COMMUNICATIONS | (2021)8:155 | https://doi.org/10.1057/s41599-021-00831-9

HUMANITIES AND SOCIAL SCIENCES COMMUNICATIONS | https://doi.org/10.1057/s41599-021-00831-9

enhancing and consolidating the participants’ migrant identities.
By posting on Instagram photographs of their leisure time abroad
(see Figs. 3 and 4), Dimitris and Chrysoula validate their
migration experience of being at a particular place experiencing
particular moments, while simultaneously they display cosmopolitanism. By selecting for his blog a background theme adorned
with Greek symbols (see Fig. 2), Rigas invokes a Greek national
identity. By embedding in her Facebook post the image of a
Syrian wall writing (see Fig. 8), Antonia shows alignment with the
message represented, drawing parallels with her own situation. In
so doing, they also avail themselves of the affordances each
platform provides, such as the hashtags on Twitter and Facebook
(see #1000yearsback in Fig. 7 and #our_big_circus in Fig. 8), or
the creation of migration-oriented blog sections (see Fig. 9), in
creative and efﬁcient ways.
Another fundamental aspect of the participants’ digital (dis)
identiﬁcations is that they are performed in front of an audience (see also Georgalou, 2017, p. 263). The data under scrutiny were gathered from environments of asynchronous digital
communication. This asynchronicity has allowed the participants to reﬂect upon their posts before publishing them, that
is, ﬁlter, evaluate and eventually choose which experiences,
stances, and snapshots they would like to share with their
audience, in juxtaposition to the ad hoc, spontaneous identities
they constructed during the interview (see below). As was
shown, (dis)identiﬁcation is not solely a publicly performed
self-actualized task, as the ﬁndings provided interesting
insights into how the participants’ social media audience
constructs them through their comments and posts (see Figs. 5
and 6, example 3).
On a methodological note, the two datasets, from social media
and the interviews, complement each other in two ways. First, the
participants perform their (dis)identiﬁcations using different linguistic and semiotic resources in each case (e.g. images and hashtags
in social media, epistemic stance in the interviews). Second, disturbing aspects of their migration, such as their negative emotions
towards dominant, public discourses (see example 5), and the construction of a tarnished image for the host country due to criminality
and racism (see example 6), emerged only in the interviews, and not
in their social media posts. On the one hand, this could be attributed
to the trust and rapport built between the informants and myself
(see Boellstorff et al., 2012, pp. 95–96), which enabled them to be
more conversational and, thus, more revealing. On the other hand, it
could be attributed to the fact that the interview entailed a minimal
degree of pre-planning on the participants’ part (with the exception
of Rigas, the others were not aware in advance of the exact questions
I was about to ask them), compared to the ﬁltering and careful
crafting of their social media posts for a wider audience. The substantial beneﬁt accruing from this combination of data lies in that it
provides a more holistic and nuanced picture of new Greek
migration, enhancing our understanding of its complexity and
diversity.
Although the current study is based on a relatively small
number of new Greek migrants, settled in the UK and Germany
only, the ﬁndings add to a growing body of literature on digital
diasporas and can serve as a spur to future research. Focusing on
new Greek migrants who reside in countries outside Europe,
utilize different social media platforms and affordances (e.g.
vlogging on YouTube, Instagram stories), and employ more
diverse discourse mechanisms would be a natural progression of
this work.
Data availability
The dataset is available from the corresponding author on reasonable request.
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Notes
1 In this paper, discourse is understood both linguistically, as language-in-use
(uncountable noun: ‘discourse’), and sociologically, after Foucault, as various forms
of language use and construction of social reality (countable noun: ‘discourses’) (see
Fairclough, 1992).
2 According to Bartolini et al. (2017), there is lack of reliable and comparable ofﬁcial
data on migration patterns from Southern Europe. It is estimated, though, that since
the eruption of the crisis, over 400,000 citizens have left Greece (Pratsinakis, 2019a).
3 Approximately, two out of three new Greek migrants are university graduates
(Labrianidis and Pratsinakis, 2016). However, it must be noted that new Greek
migration does not exclusively concern the young and the educated, since older
people, people with fewer qualiﬁcations, immigrants or people from minority groups
have also left Greece (Pratsinakis et al., 2019a).
4 In Halliday’s (1994) Systemic Functional Grammar, language is seen as performing
three functions: the ideational function (construction of a version of the world), the
interpersonal function (shaping of social relationships and identities) and the textual
function (organization of linguistic message into text).
5 For more details, see https://youth-in-crisis.weebly.com/.
6 With the exception of the bloggers (Dimitris, Rigas, and Chrysoula), whose real
names where retained with their consent, the other two names are pseudonyms.
7 Following Silverstein (1976), Stamou (2018, p. 574) elucidates that the concept of
indexicality refers to the forging of semiotic links between linguistic/visual forms and
social meanings, that is to say, the process via which speciﬁc linguistic/visual features
become associated with speciﬁc identities.
8 Apart from a lifestyle identity, we notice that Chrysoula simultaneously constructs
the identity of a mother, both visually and verbally, through the caption ‘Mom on
duty’ and the hashtags #kids, #instakids and #momonduty. The identity of the
migrant parent was not only projected by Chrysoula but by Dimitris and Rigas as
well. Yet, I opted for leaving the speciﬁc identity facet outside the scope of the current
study, as it deserves a paper-length treatment on its own.
9 In the original Greek utterance, ‘you’ is used as a second person plural pronoun.
10 The following transcription conventions are used: (.) micropause, (0.5) the time
elapsed (by tenths of seconds) between the end of the utterance and the start of the
next utterance, - self-repair,: sound prolongation, text stress, [] additional contextual
information, … omitted material.
11 Kostas Kazakos (born in 1935) is a veteran Greek actor and director. He has been
elected twice as a member of the Greek Parliament with the Communist Party of
Greece.
12 The excerpt is available here (in Greek): https://www.youtube.com/watch?v=AhDYsMgKIE (Accessed 17 June 2021).
13 Our Big Circus, written by Iakovos Kampanellis, is a political, satirical play staged in
1973–1974, during the military junta in Greece. Due to the anti-junta messages of the
play, the protagonists were arrested and imprisoned for three months.
14 Although the titles of the blog’s sections and subsections are in English, the posts are
written in Greek.
15 According to Theodoropoulou (2014, p. 89): “‘Bouzoukia’ is a synecdoche referring to
the way of Greek entertainment, translated into going to music scenes, where folk
music is performed by popular artists, led by the sound of the Greek instrument,
called bouzouki. Even though bouzouki is also involved in rebetika, the latter
nowadays are not seen as much of lower status as bouzouki popular folk music. This
type of folk music is considered as lacking quality and being decadent in general, as
opposed to the genre(s) of artistic Greek music (έντεχνη μουσική), let alone classical,
music, which are seen of higher social status”.
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